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Abstract: 

Researchers have identified various factors that influence crowdfunding success but have not 
studied the design of rewards in sufficient depth. This paper presents the results of a series of 
experiments that test the attraction effect in reward-based crowdfunding. We find that even 
small changes to reward menus—by manipulating the choice set—can significantly influence 
backers’ decisions by directing them to more attractive rewards. The design of crowdfunding 
platforms, therefore, makes it possible to increase the success probability of crowdfunding 
projects. The results have implications for the design of crowdfunding platforms. 


